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Environmental (external) and organizational (internal) factors are influential in
the internationalization of businesses. The purpose of this study is to present a
model of factors affecting the internationalization of businesses. The sample of
expertise as well as statistical research includes 10 and 65 people who have
worked in the field of businesses related to international entrepreneurship or
have been informed. The required data are confirmed using a Likert 5-item
questionnaire and reliability based on alpha test is more than 0.7 and validity
based on the appropriate value for AVE is 0.5, and research variables include
variables of product characteristics, product diversity, innovation in The product
is international relations and internationalized businesses. Analysis of the
collected data using the structural equation method has shown that these four
variables were approved as effective criteria for the internationalization process

Keywords: of small and medium businesses. Among these, the most agreement of experts
Small and Medium was with the components of using the strategy of innovation and development of
Business, basic technologies. In the end, it is recommended that small and medium-sized
Internationalization, business managers, instead of the usual goods that foreign buyers themselves are
Entrepreneurship looking for, include other types of goods by showing examples in their minds and

tastes in order to offer different types of goods. Expand.
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Introduction

Increasing the volume of global trade and
related changes in the economic
environment of the countries has
increased competition in business and
caused internationalization to be one of
the basic components of business
strategies in many companies in the world
(Yousefi & Ghazizadeh, 2018).
Internationalization is the result of
providing a basis for change. In fact, the
growth of companies provides the ground
for them to move towards
internationalization, so that growth and
international have become two
intertwined words (Ruzzier et al., 2006). In
this regard, identifying the factors
affecting the internationalization of small
and medium-sized businesses is an
effective step towards the success of these
enterprises in terms of
internationalization, i.e., identifying these
factors will enable senior managers and
companies and macro policy makers in the
country, with proper management and
planning in this regard, to help to the
growth and prosperity of these
companies, introduce them to global
markets, and consequently, and cause the
growth and prosperity of the country's
economy. Therefore, this study can lead to
new ideas for starting and developing
small and medium-sized businesses in the
international arena, clarify the uncertain
dimensions in this field, and introduce
new plans for the officials.

1. Methods

Society and Statistical Sample:

The research includes 65
entrepreneurship experts, elites,
university professors in the field of
business, entrepreneurship, and

internationalization, as well as experts
active in the field of entrepreneurship.

Credibility and Reliability:

In the present study, in addition to
Cronbach's alpha, the combined reliability
method as well as the Leuche technique
and the mean variance index were used to
measure the reliability (convergence) and
determine the convergent validity (SLR).

Data Collection Tools:

To collect data, a questionnaire with a 5-
point Likert scale was used. The basis of
the questionnaire was the items identified
in the qualitative section, which were
obtained from the semi-structured
interview as well as the relevant
specialized texts and research literature to
complete the questionnaire.

Statistical Analysis Techniques:

In this research, (SLR) technique and
structural equation modeling were used to
determine the relationships between the
variables. Model comprehensiveness was
assessed using PLS Software while
Cronbach's alpha test was used to
determine the reliability and GOF test was
used to evaluate the model fit.

2. Results

In this section, first demographic
information and descriptive statistics of
research variables are presented and then
research hypotheses are examined.

Descriptive statistics: Demographic
characteristics of responsive experts in
the present study and the frequency of
demographic variables in terms of the
number of people in the specified intervals
are presented. According to the results, it
can be seen that 44.6% of them are in the
age group of 31 to 40 years. 48% of them
have a bachelor's degree, 52.3% of them
are between 6-10 years old, and 38.5% of
them have less than 5 years of work
experience. The variable of product has

the highest average and the variable of
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internationalization of businesses has the
lowest average. Also, the highest
dispersion is related to the product
feature variable and the product
innovation variable has the lowest
dispersion. Moreover, according to the
results obtained from Pearson correlation
test in the above table, it can be said with
95% confidence that there is a significant
correlation  between the research
variables (significance level <0.05). For this
purpose, the method of maximum
likelihood in Smart PLS Software has been
used.

3. conclusion
The main purpose of this study was to
provide a suitable model for the
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