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May 31, 2023 marketing methods. The purpose of this research is to explain the content marketing model in

' the banking industry that can help increase market share in this industry. In the qualitative part,

the available information was collected and codes were identified, which were categorized in
the form of new concepts and categories, and it was the basis for designing the questions and
the interview protocol. Theoretical saturation has been achieved after 13 interviews with
experts of 7 banks. Based on 70 codes related to 23 concepts related to the research topic, the
final model has been designed. In the second step, the validation of the presented model has
been done with the quantitative approach of structural equation modeling. The tool for
collecting data in the quantitative section was a closed-ended questionnaire with a 5-point
Likert scale. Because the number of items in the questionnaire was 70items, 319 questionnaires
were distributed and collected among bank employees and used in the analysis. The final
categories of the model are: content planning, content production, content distribution,
qualitative market share, quantitative market share and valuation, based on the findings of the
qualitative stage, the model was designed, and in the second stage, equations were modeled
with a quantitative approach. It has been structurally validated. The analysis of the output of
the questionnaires confirms the appropriateness of the mentioned model.
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Extended Abstract:

1. Introduction

Previously, many studies have examined the
ways of increasing market share in the country's
banks. Content marketing has been studied
separately in the research literature, yet so far, it
has not been investigated as a factor for designing
a model to increase market share in the banking

industry.

The model presented in this research will find
an appropriate answer to the question of how
banks can increase their market share by focusing
on this marketing method.

2. Research method

The present study is a combination of
exploratory types, and its purpose is to design and
explain the functional model of banking content
marketing to increase the market share.

Quialitative section methodology

The current research is developmental and is
based on the interpretive paradigm. The
qualitative part of the study was carried out
through thematic analysis and followed an
inductive approach. To collect data, in-depth
interviews were conducted with 13 experts,
including senior managers and experts in
marketing and advertising fields from seven
banks with at least 10 years of experience and a
master's degree. To obtain the needed
information, these interviewees were asked to
answer eight questions.

Method of data analysis in the qualitative
section

To analyze the data obtained from the qualitative
part of the research, the results of library and
document research studies were used and the
relevant research background and the opinions of
experts and specialists were reviewed. For
analyzing the data collected through the
interviews, the ‘theme analysis method’ was
used.

Quantitative section methodology

In the second stage, the validation of the
extractive model was investigated through the
quantitative approach of "structural equation
modeling". The quantitative part was based on the
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"positivist paradigm" and used a "hypothetical-
deductive approach”. The model was extracted
using a questionnaire and the relationship
between the various components and dimensions
of the model was quantitatively assessed with the
help of Amos software. To evaluate the extractive
model, 319 questionnaires were distributed
among the bank employees. The questionnaire
included the main categories of “content
planning”,  "content production”, "content
distribution”,  "qualitative = market  share",
"quantitative market share", and "valuation".

Method of data analysis in the
guantitative section

Descriptive and inferential statistics were used
to analyze the information obtained from the
quantitative part of the research. In descriptive
statistics, using tables and graphs, the
demographic characteristics of the sample were
studied, and in inferential statistics, research
hypotheses were examined using "structural
equation modeling". SPSS and AMOS software
was used to perform all calculations in analyzing
the data.

3. Research findings

Research findings in the qualitative
section

In the qualitative section, after collecting the
interviews, the researchers used open coding to
analyze the collected qualitative information.In
doing so, the key and pivotal concepts of each
interview were extracted one after the other and
the initial concepts were produced. Then, in the
review of subsequent interviews, along with the
formation and addition of new concepts to the
previous concepts, the initial categories were
formed. Related concepts were gradually placed
into related categories, categorized, and formed
the major categories. These concepts were
categorized by reviewing and analyzing the
interviews.

Based on the findings of the qualitative part of
the research, which was categorized and
presented in the form of categories, concepts, and
codes, the banking content marketing model was
designed to increase the share of the target
market.
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Research findings in the quantitative
section

To check the validity of the extracted model by
AMOS software, first, the normality of the data
was checked. The amount of distortion and
skewness of all data was between +-2, which
indicates the normality of the data. *’Structural
equation modeling’’ was used to investigate the
relationship between research variables. In this
method, the variables were analyzed as a factor
and the relationship between them was based on
the path. The results of the analysis reflect the
reliability and validity of the structures.
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The following are the fitting indices of the
model along with their desired values. The
amount of chi-square for the model is acceptable.
Normal or optimal Chi-square index, GFI, PMR,
and RMSEA indices are ideal values. Thus, in the
structural model of research, the data are properly
fitted.

4. Discussion and conclusion

Based on the results of the quantitative section,
the model designed in this research was found
suitable for increasing the banking market share
using content marketing.
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