ok

R

Journal of Executive Management

Research Paper

The Effect of Packaging Elements on Consumer
Responses (Case study: FMCG Products)

Ghazale Moghare Abed! ®, Kambiz heidarzadeh™ ®, Yazdan Mansourian® ®, Mohsen Khounsiavash* @

! Phd Student of Marketing Management, Faculty of Business Management, Islamic Azad University, Science and
Research Branch. Email: gh.mogharehabed@gmail.com

Z Associate Professor of Business Administration, Faculty of Management, Islamic Azad University, Science and
Research Branch. Email: kambizheidarzadeh@yahoo.com

3 Associate Professor of Information science and knowledge management, School of Information Studies,
Charles Sturt University, Wagga Wagga, Australia. Email: y. mansourian@gmail.com
4 Assistant Professor of math and statistics, Islamic Azad University, Qazvin Branch. Email:

mfsiavash@gmail.com

d 10.22080/JEM.2023.22736.3677

Received:
December 3, 2021
Accepted:

July 23, 2023
Available online:
March 13, 2024

Keywords:

Experimental Research,
Mixed Research,
Packaging, Purchase
Intention, Willingness to
Pay

Abstract

Packaging and consumer reactions to it, is one of the most important issues for
marketing researchers and practitioners. The purpose of this study is to evaluate
the consumer reactions to different packaging elements. The present study is
mixed research with an experimental approach. In the quantitative method,
experimental research and in the qualitative method, grounded theory is used
and the research consists of two designs 2x2x2 and 2x2. The research data were
collected from 240 and 120 university students in Tehran. In the qualitative
method, a total of 210 codes and 194 coded segments were obtained. Findings
indicate that each of the packaging elements examined, independently and
interactively can create special reactions in consumers and affect purchase
intention and willingness to pay. Moreover, the effects of each of these variables
on purchase intention were greater than their effects on willingness to pay. Also,
the categories of aesthetic effects, psychological effects, claim believability and
attention to consumer expectations are of the highest importance in packaging
design. Finally, it was found that related picture; ornate typeface, high wavelength
color (red color), strong product claim and large number of product image had a
greater impact on purchase intention and willingness to pay and were preferable
to other packages.
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Extended Abstract

1. Introduction

Packaging is an important form of
marketing communication (Underwood &
Ozanne, 1998). Apart from functional
features, it also conveys product-related
information to the audience (Orth,
Campana, & Malkewitz, 2010; Simms &
Trott, 2010) and on consumer perceptions
and evaluations of the product (Ares &
Deliza, 2010; Becker, van Rompay,
Schifferstein, & Galetzka, 2011) and
consumer preferences and choices are
also influential (Silayoi & Speece, 2007).
Packaging also plays an important role in
in-store purchasing decisions (Deng &
Srinivasan, 2013; Simms & Trott, 2010),
especially for foods characterized by low
involvement and impulsive processes
(Underwood, 2003). Packaging is often
said to replace the role of sales forces in
relation to consumers at the point of
purchase (Rundh, 2009). The purpose of
this study is to evaluate the consumers’
responses to various elements of food
packaging. Therefore, the most important
question in this study is whether different
elements of packaging are effective in
creating consumer responses or not, and if
so, which of these elements, and how, do
they affect the intention to buy and the
willingness to pay? To this end,
researchers have studied the reactions of
consumers to different food packaging
from 5 different dimensions that are
mostly used in the literature in two
independent studies.

2. Methods

The present study is a mixed research that
has been used experimental research in
quantitative stage and grounded theory in
qualitative stage and consists of two
designs 2x2x2 and 2x2. In this study, five
main elements including pictures,
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typeface, packaging color, product claims
and product unit image were studied,
which led to the design of 12 different
mock packages. In the qualitative stage,
in-depth interview and in the quantitative
stage, a scenario-based questionnaire was
used. The statistical population was
university students. In the quantitative
stage and in the first study 240 people and
in the second study 120 people were
interviewed using simple random
sampling method and in the qualitative
stage 9 people were interviewed. In the
first study, the image on the packaging was
considered in two modes: related (orange)
and unrelated (orchard). Color was also
considered in two modes with high
wavelength and low wavelength. After
consulting with a graphic designer, red
was chosen as the color with the highest
wavelength and green as the low
wavelength. Typography was considered
in two modes of simple and ornate. In the
second study, strong claims versus weak
claims were considered to measure
different product claims. To measure the
number of product images, snacks
packages were designed with 5 potatoes
(as a small number) and a large number of
potatoes (as a large number).

3. Results

In general, and considering the frequency
of obtained codes, the categories of
aesthetic effects, psychological effects,
claim believability and attention to
consumer expectations are of the highest
importance in packaging design. It has also
been shown that each of the packaging
elements examined, independently and
interactively can create special reactions
in consumers and affect purchase
intention and willingness to pay. All
hypotheses except one of them have been
confirmed and shown related picture,
ornate typeface, high wavelength color,
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strong product claim and large number of
product image had a greater impact on
purchase intention and willingness to pay
and were preferable to other packages.

4. Conclusion

According to the research findings, it can
be concluded that each of the food
packaging elements, such as image, color
and typography, product claim and
number of images can cause specific
responses in consumers. Of the three

elements examined in the first study, the
image had the greatest impact on the
severity and extent of these reactions
(intention to buy and willingness to pay).
The other two elements of packaging,
namely color and typography, also proved
that high-wavelength colors were more
irritating than low-wavelength colors, and
that ornate typography produced more
behavioral responses than simple
typography. Strong claims of distinctive
product features and the large number of
images of the product on the packaging
had a greater impact on the purchase
intention and willingness to pay.
Moreover, the effect of strong claims and
the large number of images on the
purchase intention was greater than the
effect of these two variables on the
willingness to pay, and also the effect of
the large number of images on the
willingness to pay was not proven.
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