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Abstract

Digital transformation has reshaped the landscape of women’s entrepreneurship
in developing countries. By improving personal branding, digital platforms have
empowered women to overcome stereotypes, increase visibility, and succeed in
the tech industry and home-based businesses. In today’s competitive markets,
digital personal branding is a vital tool for women entrepreneurs. However,
entering this space presents challenges. This study identifies these challenges
and proposes practical solutions for women entrepreneurs. The study uses a
qualitative approach, conducting semi-structured interviews with 13 female
entrepreneurs active in the digital field to gather relevant data. Interpretive
phenomenology was employed to analyze the data, providing a deeper
understanding of these women’s lived experiences with digital personal branding
and clarifying their challenges. Findings reveal that women entrepreneurs face
four main challenges in digital personal branding: technical (poor infrastructure,
limited access, platform complexity), socio-cultural (gender stereotypes, social
restrictions, security threats), personal-family (work-life imbalance, insufficient
skills, low self-confidence), and financial-legal. While personal branding is crucial
for women’s success in the digital space, they encounter more obstacles than
men. These challenges are grouped into four categories: technical, socio-cultural,
personal-family, and financial-legal. This study offers nine practical solutions,
including three macro-level policy initiatives and six individual strategies, to help
women overcome these barriers and manage their personal brands more
effectively.
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1. Introduction

Since social media has become a powerful
platform for communication and audience
engagement in the digital age (Sakandar
and Susanna, 2020), success in this space
requires innovation and active
participation, and personal branding is
recognized as an important factor in this
direction (Jacobson, 2020). With digital
skills, individuals can strengthen their
personal brand and expand career
opportunities (Thomson-Whiteside, 2018).
Online presence has made branding an
inevitable part of personal and
professional interactions (Leberko et al.,
2011); as individuals active on social media
are building their own personal brand
(Elvina et al., 2024).

Advances in the digital domain have
also changed the landscape of women’s
entrepreneurship in developing countries
and provided innovative opportunities (Dy
et al., 2017). Digital platforms have helped
women overcome stereotypes, gain
greater visibility, and be more present in
the public sphere (Golzard, 2019; Amiri and
Ghordo, 2024). Therefore, digital
entrepreneurship has become a powerful
opportunity for women (Hawsawi, 2023).
However, women entrepreneurs face a
variety of concerns due to the
complexities of the online environment
and the differences in the nature and
manner of addressing challenges
compared to men (Laberko et al., 2011,
Thomson-Whiteside, 2018; Sheet et al.,
2020).

2. Objective

The aim of this research is to image the
main challenges of women entrepreneurs
in the path of digital personal branding
using a phenomenological-interpretive
method, and the main research question is
"How do women entrepreneurs
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experience the challenges
personal branding?"

of digital

3. Research Methodology

This study adopts a qualitative approach.
Accordingly, semi-structured interviews
were conducted with 13 active women
entrepreneurs in the digital field, and the
necessary qualitative data were collected.
Interpretive phenomenological analysis
was employed to gain a deeper
understanding of these women's lived
experiences in the process of digital
personal branding and to clarify the
challenges they face along the way.

4. Results/findings

The findings indicate that the challenges
faced by women entrepreneurs in the
process of personal branding on digital
platforms can be categorized into four
groups. The first category includes
technical challenges, characterized by
inadequate infrastructure, limited access
to tools and technologies, and the
increasing complexity of platforms. The
second category involves social /cultural
challenges, including gender stereotypes,

restrictive social norms, dual
expectations, security threats, and
unequal access. The third category

pertains to individual /family challenges,
such as imbalance between personal and
professional life, ingrained lack of self-
confidence, absence of a clear roadmap,
and lack of essential skills. The fourth
category highlights financial /legal
challenges.

5. Implications

Women entrepreneurs face challenges
beyond men in the path of personal
branding. The challenges identified fall
into four categories: technical challenges
(including: weak infrastructure, limited
access to tools and technologies, and the
increasing complexity of platforms),
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socio-cultural  challenges (including:
gender stereotypes, restrictive social
norms, double standards, security threats,
inequality in access), personal/family
challenges (including: imbalance in
personal and professional life,
institutionalized lack of self-confidence,
lack of a roadmap, weakness in essential
skills), and financial /legal challenges. In
line with these challenges, nine practical
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solutions have been presented for the
success of women entrepreneurs in the
field of personal branding. These solutions
include three macro-level solutions at the
policy level and six solutions at the
individual level that can help women
overcome existing problems while
becoming familiar with them and
managing their personal brand more
effectively.
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