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importance for tourists' destination choices, and tourist destinations should
allocate their limited resources to improve the most significant features.
Therefore, this study was conducted to analyze Iran's Importance-Performance
of both general and halal attributes as a tourist destination. The target population
of the study consisted of foreign tourists who traveled to Iran from 2010 to 2023.
The questionnaire link in Farsi, Arabic, and English was shared online. A total of
178 Muslim tourists and 143 non-Muslim tourists assessed the importance and
performance of 26 general characteristics and 6 halal characteristics (specific to
Muslims) during their travels to Iran. The importance-performance analysis
revealed that, for 15 general features and two solvent features, the actual
performance was below the perceived importance. The largest gaps between
importance and performance were found in five general features—"confirmation
of travel destination by family and friends," "availability of internet and phone
lines for quality communication," "availability of financial services and ease of
currency exchange," "ease of visa issuance and legal travel arrangements," and
"availability of tourist information centers", as well as in two halal features, "water
in toilets at tourist sites” and "easy access to facilities for performing religious
duties." These areas require attention from policymakers, officials, and managers
of tourist destinations.
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1. Introduction

It is projected that the world's Muslim
population will reach 2.76 billion by 2050,
while Muslims are becoming more
prosperous, educated, ambitious, and
cosmopolitan than ever before. Halal
tourism is one of the emerging forms of
tourism that is rapidly expanding to
attract this large population to various
destinations. Muslims also need to observe
their religious duties while traveling and
require services that are accessible and
provided by travel destinations and
tourism providers. Iran, as an Islamic
country, designs all its tourism aspects
following Islamic standards. Additionally,
it is considered one of the wealthiest
countries in terms of numerous tourist
attractions, including historical
monuments, diverse climates, and rich
cultural diversity. However, despite its
potential, Iran has not been particularly
successful in attracting Muslim tourists.
Research indicates that the characteristics
of a tourism destination significantly
influence tourist attraction, but not all
factors are equally important.
Performance-importance analysis serves
as a valuable tool for evaluating the
competitiveness of a tourist destination,
enabling decision-makers to identify
weaknesses, allocate resources effectively,
and plan targeted improvements.
Unfortunately, there is a lack of
information regarding the criteria that are
important for both Muslim and non-
Muslim tourists when selecting a
destination, as well as Iran's performance
in meeting these criteria. To address this
gap, the present research aims to:

- Analysis of the importance-
performance of the general features of the
tourist destination (such as main features,
facilities, or services like price, weather,
culture, scenery, etc., that attract and
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retain tourists) from the perspective of all

tourists entering Iran; and the
characteristics ~ of  halal  tourism
destinations (including six features:

facilities for religious duties, halal food and
drinks, services following Islamic laws,
water availability in restrooms, gender
segregation in specific recreation centers,
and the quality of halal services and
products) from the viewpoint of Muslim
tourists entering Iran.

2. Methods

This research is a descriptive survey with
a practical approach. The data were
collected by sharing an online
questionnaire link in Arabic, Farsi, and
English on LinkedIn, Facebook,
TripAdvisor, WhatsApp, and Instagram. A
5-point Likert scale assessed the
importance of the impact of 24 general
characteristics in choosing a tourist
destination (answered by all tourists) and
six halal tourism characteristics (answered
only by Muslim tourists), as well as the
performance of those characteristics in
Iran's travel experience. The study is based
on the responses of 178 Muslim tourists
and 143 non-Muslim tourists.

3. Results

Respondents participating in the current
research came from 51 different countries,
with 55% identifying as Muslim and 45% as
non-Muslim. Characteristics such as
approval by friends, the presence of
numerous historical attractions, the
attitude of the host country's people
toward foreign tourists, the abundance of
natural attractions, and hospitality are
among the most essential features of a
tourism destination. The availability of
water in toilets at tourist sites, as well as
halal food and drinks, among other halal
attributes, received the highest mean
importance. For 15 general features and

Malihe Siyavooshi, Abdolrazagh Rahmani, Sakine Keshavarzi. Importance-performance analysis of general and halal
characteristics of Iran tourist destination: experiences of foreign tourists



Journal of Executive Management

two halal features, the importance of these
features was higher than their perceived
performance during tourists' visits to Iran.

4. Conclusion

Iran has many attractions that appeal to
both Muslim and non-Muslim tourists. To
make the best use of its facilities and
capabilities, it is essential to identify the
most important criteria that influence
foreign tourists’ choice of destination and
focus resources on improving these areas.
Five key characteristics stand out:
confirmation of travel destinations by
family and friends, availability of internet
and phone lines for quality
communication, access to financial
services and easy currency conversion,
straightforward visa issuance and legal
arrangements for travel, and the presence
of  tourism  information  centers.
Additionally, two halal features—such as
water availability in toilets at tourist sites
and easy access to facilities for religious
duties—showed the most significant
differences in  importance  versus
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performance, thus
attention.

requiring  more
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