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The success of today's companies depends on knowing more and more
customers and competitors and business performance in order to achieve the
- goals of companies. The purpose of this study is to provide a comprehensive
Click or tap to enter  model of factors affecting the performance of Iranian clothing businesses with
a date. the approach of the role of media artists. The statistical population of the survey
of consumers of underwear products active in social media and the statistical
sample is 384 people. Data were collected through standard questionnaires and
six main variables and 15 sub-variables were tested using structural modeling and
the validity and reliability of the variables were ensured. Findings have shown that
five independent variables (quality of interaction, communication approaches,
marketing, psychological and organizational, infrastructure) have a significant
impact on the performance of selected clothing businesses with the role of media

Keywords: artists. In the end, it is suggested that in order to improve the performance of the
performance, business, Iranian clothing business, while paying attention to all independent variables, it
clothing, artists, media is necessary to pay more attention to the marketing variable.
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Extended Abstract

1. Introduction

Organizations that can better meet the
needs of customers and satisfy them,
certainly have a higher level of
performance (Jokar & Nejati, 2013).
Therefore, improving business
performance has always been one of the
main concerns of managers in businesses.
The increasing development of social
media has led to the widespread use of
them and the impact on various aspects of
human life. Meanwhile, marketing
methods have also been affected by this
social phenomenon  (Ghorbani &
Mohammadi Hassanloui, 2020). To better
understand the new art as a means of
expression for contemporary man, the
role and extent of the influence of the
media on this type of art cannot be
neglected. At present, art is mostly
presented through the media, and thus, in
order to better understand the new art, it
seems necessary to study and evaluate the
performance of the media in the present
age. In recent years, along with the growth
and development of communication and
media tools and their increasing impact on
the nature of human life, extensive
research, writings and studies have been
done on new media (Zarenia & Rahbarnia,
2015). In the present study, it has been
attempted to present the components and
dimensions of the factors affecting the
performance of selected Iranian clothing
businesses with the approach of the role of
media artists in the form of a model.

2. Methods

The statistical population of the present
study was the consumers of domestic
products active in social media, of which
384 people were selected due to the
infinite population. The present study has
6 main variables and 15 sub-variables that
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were measured based on a researcher-
made questionnaire with standard
components. The  variables  were
previously refined and obtained in three
stages with the participation of experts
and university professors. In the analysis,
structural equation modeling technique
was used to determine the relationships
between variables, pls software was used
to determine the comprehensiveness of
the model, Cronbach's alpha test to
determine the reliability and GFI test to
determine the validity.

3. Results

According to the research findings, the
impact of the dimensions of interaction
quality, ~Communication approaches,
marketing, psychological and
organizational and infrastructure on
business is significant. The most impact on
business performance is related to the
marketing dimension and the least to the
infrastructure dimension. Accordingly,
changes in consumer interaction and
behavior and developments in marketing
technology, individual and organizational
characteristics, macro-environmental
factors and cyberspace, strategic thinking
and planning, strategic marketing and
strategic implementation of influencer
marketing, and customer acquisition and
retention, organizational performance and
organizational positioning Were identified
as effective factors on the performance of
selected Iranian clothing businesses.

4. Conclusion

This  research  has  provided a
comprehensive model of factors affecting
the performance of selected Iranian
clothing businesses with the approach of
the role of media artists that can be used
as a guide for managers and marketers of
domestic organizations and
companies.Based on the research results,
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it is suggested that the use of new
marketing methods be on the agenda. To
improve the performance of the business,
it is necessary to take steps towards
technological changes and the
development of Internet-based
technologies, social networks and the
growth of public acceptance of online
public communication and the dynamics
of word of mouth marketing .In addition,
in order to improve the performance of
the Iranian clothing business, it is
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