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Abstract

Nowadays, home-based businesses are considered as a vital and crucial section
of economic activities in developed countries. In terms of job creation, and
innovation in offering products or services, home-based businesses can induce
extensive diversity and variation to community and economy of a state.
Furthermore, home-based businesses are an apt starting point for the youth to
launch an individual business because it is a simple and easy one comparing to
other types of business. The present study aims to investigate the mediating role
that characteristics of entrepreneurs' social network play in relation to factors of
social media which influence entrepreneurship development of home-based
businesses. In terms of purpose, the present study is applied, and in terms of data
collection, it is a descriptive correlational one. The statistical population of this
study includes managers and experts of food industry business and 150 of them
were selected by simple random sampling. Data collection tools are researcher-
made questionnaires. The results from the measurement model were cited in
order to evaluate validity and reliability of measurement tools and the
conclusions confirmed validity and reliability of the questionnaires. Structural
equation modeling (SEM) was used with Smart PLS software in order to analyze
the data. According to the obtained results of the research, the effective factors
of social media influence entrepreneurship development of home-based
businesses both directly and by mediation of the characteristics of
entrepreneurs' social network.
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Extended Abstract

1. Introduction

Nowadays, home-based businesses are
considered as a vital and crucial part of
economic  activities in  developed
countries. In terms of job creation, and
innovation in offering products or
services, home-based businesses can
induce extensive diversity and variation to
community and economy of a state.
Furthermore, home-based business is the
starting point for the youth to launch an
individual business because it is a simple
and easy one comparing to other types of
business. For example, using a computer
and a phone, one can launch a simple
business, offer people a variety of services
and earn money through this job (Alani,
20009).

While home-based businesses are
mostly informal, especially in developing
countries, and states cannot gain a
considerable income from such businesses
(Tape, 2006), research shows that these
businesses play a significant role in the
development of entrepreneurship and
employment. It is often implied that this
type of business is prevalent in poor and
less developed countries while the
statistics indicate that home-based
businesses make a considerable part of
labor and self-employment in developed
countries. Using a field research, the U.S
Department of Labor announced in 1998
that 2.8 million or 2% of the American
households were running a home-based
business and 4.8 million of such businesses
belonged to a self-employed person
(Amirpour Darian, 2005). In this research,
we are trying to determine the
characteristics of social media for home-
based business entrepreneurs in terms of
network density, intensity of relations
among the members of an entrepreneur's

network, homogeneity or consistency and
similarity of members of an entrepreneur's
social network, size of the network and
trustiness of an entrepreneur. Finally, we
try to achieve a model of effective and
related factors of entrepreneurship.

2. Background and

theoretical principle
In an article, Chua (2018) investigated
innovation in cultural intersections and
how multicultural social networks can
promote the stream of idea and creativity.
The findings showed that diversity in a
network gives access to certain forms of
knowledge and it has a special effect on
creativity. Park et al. (2017) also reviewed
the mediating role of social media and
investigated the influence of social media
on entrepreneurial opportunity. They
found that prior knowledge and alertness
largely influence exploration and creation
of entrepreneurial opportunities. While
the mediating effects of social media were
found to be positively correlated with
alertness and opportunity creation, they
were negatively correlated with prior
knowledge and opportunity exploration.
K. S. Elm et al. (2016) investigated the
impact of social media initiatives of
companies on operational productivity
and innovation. The results of this
research confirmed that social media
initiatives of = companies increase
effectiveness and innovation using a social
network which is rich in terms of
information. They also showed that these
social media  initiatives = improve
operational productivity and innovation.
In their research, Ahmadi et al. (2018)
identified the entrepreneurial
opportunities in social science and
elaborated the factors influencing the
exploitation of opportunities in Iran. The
results showed that first, various
occupational and entrepreneurial
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opportunities must be identified to create
a setting for job and employment in social
science and enhance the cultural capital
and entrepreneurial mentality of college
students. Omari and Charsoughi Amin
(2018) evaluated the role of small home-
based businesses in alleviating poverty
among rural families in Mehran County.
Findings showed that there is a positive
significant relationship between the
functions of freedom and independence of
home-based businesses, low cost of
starting a  home-based  business,
proportionality to the physical
characteristics of people with disabilities,
proportionality to different classes of
home-based businesses, no need for
home-based business licenses and
reduction of poverty in rural households.
Imani et al. (2015), in an article on the
impact of social networks on digital
entrepreneurship with the mediating role
of opportunity, found that social networks
have a positive and significant effect on
digital entrepreneurship.

3. Research Methodology
This descriptive research is applied in
terms of purpose and uses a descriptive-
correlational survey to collect and analyze
the data.

4. Statistical population

The statistical population of the present
research consists of managers and experts
of food industry business. There are 175
active entrepreneurs in home-based food
industries.

Berkeley et al. (1995) presented one of
the known rules of determining the
minimum required sample size in Smart
PIS method. These authors suggested that
the minimum sample size required to use
the Smart PIS is equal to the largest
resulting amount from the following rules:

1) 10 multiplied by the number of
indicators of the measurement
model that has the most indicators
among the measurement models of
the main research model.

2) 10 multiplied by the most
relationships in the structural part
of the main research model related
to a variable (Davari & Rezazadeh,
2014).

According to the aforementioned rules,
the minimum sample size is 150. The
sampling method was a simple random
one.

5. Results

The adjusted coefficient of determination
for the development of home-based
entrepreneurship is 0.550. This number
suggests that more than 55% of changes in
entrepreneurship development of home-
based businesses is affected by the
investigated variables in this research and
the remaining factors which are not
considered in the model.

6. Discussion

Due to their effective role in reducing
unemployment rate, home-based
businesses are of great importance in
programs and policies in employment
development. Home-based businesses
were heavily included in daily life of people
of this country in the past. Relying on such
historical background, we can highlight
the role of these businesses in national and
household economy through revival and
reconstruction  of  methods  and
procedures regarding such businesses.
Although lifestyle and many other
economic, social and cultural aspects of
people's lives have gone through dramatic
changes, in line with such changes and
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transformations, new home-based
businesses have appeared in different
forms proportional to technological
changes which require culture building,
information providing and introducing.
Experts and researchers consider a special
role for home-based businesses in
national economy. Therefore,
development of such businesses requires a
set of supporting policies, promotional
plans and actions, and information
providing to create the essential platform
for their growth and evolvement. In this
regard, the present research investigated
the effects of factors of social networks
influencing entrepreneurship
development of home-based businesses
with the mediating role of entrepreneurs'
social networks. According to the obtained
results of the research, the factors of
social networks influence
entrepreneurship  development  both
directly and indirectly through the
mediation of the characteristics of
entrepreneurs’ social network. These
findings are consistent with the results
obtained from Ogden and Baron (2007),
Ariana et al. (2016), Zali et al. (2012), and
Mashdaee (2011). Investigating the impact
of various cultural factors on the stream of

ideas and creativity in individuals, Chua
(2018) showed that a diverse cultural
network leads to a higher possibility of
achieving new ideas regarding culture
(and not the other type of new ideas). The
impact of creativity of network diversity
depends on the type of tasks. The degree
of diversity in a cultural network increases
the creativity in the tasks imposed on
different sources of cultural knowledge.
These findings show that diversity in a
network gives access to certain forms of
knowledge and specially affects creativity.
Park et al. (2017) investigated the influence
of social media on entrepreneurial
opportunity. Based on social cognitive
theory, recognition of entrepreneurial
opportunities can be affected by cognitive,
environmental and behavioral factors:
prior knowledge, social media use and
entrepreneurial alertness. Prior
knowledge and entrepreneurial alertness
heavily affect the creation and exploration
of entrepreneurial opportunities. While
the mediating effects of social media are
positively correlated with alertness and
opportunity creation, they are negatively
correlated with prior knowledge and
opportunity exploration.
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