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Abstract

Despite the key role of start-ups in economic development and job creation, one
of the biggest problems of these start-up businesses is their legendary failure
rate. One of the main reasons for the failure of these businesses is marketing
limitations in the form of lack of financial resources, time, market knowledge and
marketing expertise. Also, these companies lack strategic plans and their
management is based on personal experience and business intuition.
Entrepreneurial networking is one of the solutions that have been proposed to
solve these limitations, because networking is considered to be the factor of
restructuring the world trade architecture. The current research was conducted
with the aim of explaining the role of entrepreneurial networking ability on the
marketing performance of start-ups, taking into account the role of
entrepreneurial orientation and market knowledge. The statistical population
was 550 start-ups and fledgling businesses in Isfahan. The sample size was
calculated using the Krejci and Morgan table of 225 companies that were selected
by simple random sampling. A standard questionnaire was used to collect
research data. Validity of the questionnaire was confirmed by experts and
reliability using Cronbach's alpha coefficient. Data analysis was done using
structural equation modeling with partial least squares approach and SmartPLS
software to test fit and relationships between variables. According to the
research results, entrepreneurial networking ability plays an important role in
improving the marketing performance of start-up businesses; Therefore,
managers who want to increase their marketing performance must identify and
form strategic alliances faster than competitors.
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Extended Abstract

1. Introduction

Today, startups play an important role in
the economic development of developing
countries (Stiskal and Hajek, 2020). These
start-up businesses are an integral part of
the domestic economy of countries and
are strategically considered innovation
engines that strengthen economic and
social development (Zhang and Merchant,
2020). With the increasing complexity of
the market, one of the concerns of these
companies is increasing sales and
marketing performance (Hartman et al.,
2018). Therefore, development policies
emphasize increasing the competitiveness
of these businesses through networking
and combining competition  and
cooperation in order to learn and innovate
(Karav et al., 2017). Previously, the impact
of networking capability on innovation
success (Fang et al., 2014) and new product
development performance (Mo et al., 2014)
have been studied by researchers, but
until now, the impact of entrepreneurial

networking capability on marketing
performance, considering the role market
knowledge and entrepreneurial
orientation in start-up businesses, has not
received much attention from
researchers.

2. Methods

This research is applied in terms of
purpose and descriptive survey in terms of
method. The statistical population was 550
start-ups and fledgling businesses in
Isfahan. The sample size was calculated
using the Karjesi and Morgan table of 225
companies, and the questionnaires were
completed through the simple random
sampling method, by visiting the
company's premises or by e-mail.
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3. Results

The results of the data analysis confirm the
research hypotheses regarding the effect
of entrepreneurial networking ability on
marketing performance and show that
companies with higher networking ability
have better marketing performance.
Networking is a useful strategy for the
managers of these companies so that they
can expand their expertise and marketing
knowledge and gain a correct
understanding of complex market events
so that they can achieve better
performance in business. In doing
entrepreneurial activities, the creation of
new knowledge in companies relies on
their ability to network through the
creation of better alliances with partners
with complementary and new knowledge
and skills, as well as the existence of a
greater flow of knowledge between
partners, which leads to the identification
and exploitation of new ideas for
organizational entrepreneurial activities.

4. Conclusion

Iran's business environment, at the same
time as economic and political sanctions,
is experiencing a brighter perspective than
in the past. This study provides insights for
start-up managers who seek to improve
their firm's marketing performance.
According to the results of the research,
networking ability plays an important role
in improving the marketing performance
of start-up businesses. Therefore,
managers who want to increase their
marketing performance should identify
and form strategic alliances faster than
competitors; they must establish
relationships based on trust and mutual
commitment with their partners.
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