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Abstract

Direct and unique experiences with a product provide a deeper understanding of
its benefits and features, ultimately having a greater impact on customer
satisfaction and judgment. In stealth marketing, creating creative and
extraordinary experiences can strengthen the role of a mediator in influencing
customer experience. This study examines the impact of customer experience on
product judgment and the environment, the importance of human senses in
creating positive or negative experiences and, ultimately, the role of stealth
marketing in consumer judgment. The present research is quantitative in nature
and applied in terms of its goal. In terms of data collection and analysis methods,
it is descriptive and non-experimental, with analyses conducted using structural
equation modeling. Additionally, the research is a survey type, as data were
collected through a questionnaire. The statistical population of this study
included customers of chain stores in the city of Sanandaj, located in Kurdistan
Province, and the questionnaire was distributed among 280 customers,
determined using the G*Power software. Findings show that with a path
coefficient of 0.504, there is a positive and significant effect between stealth
marketing and customer experience. Furthermore, the relationship between
customer experience and consumer judgment, with a coefficient of 0.458,
indicates a positive and significant impact. Additionally, the direct relationship
between stealth marketing and consumer judgment is shown with a coefficient
of 0.309, indicating a positive but less significant effect compared to the indirect
relationship via customer experience. The results of the study revealed that
experience and stealth marketing together play a stronger and more meaningful
role in consumer judgment.
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1. Purpose

This research investigates the effect of
each of the stealth marketing methods
from the point of view of the customers of
the stores. Moreover, how the customers
know about the product or service, their
positive or negative experiences with the
products or services, and their role in
consumer judgment are also examined.
Therefore, the present research seeks to
answer these questions: how does this
type of marketing affect the customer?
What are the advantages and
disadvantages of this type of marketing,
and what is the relationship between
Stealth  marketing and consumer
judgment? Does customer experience play
arole as a mediator in these relationships?
In addition, it is possible to empirically and
analytically study customers' experience
of Stealth marketing strategies and how
they affect consumer judgment.

2. Design/Methodology/Appr

oach
The statistical population of the current
research consisted of the customers of
four chain stores in Sanandaj city located
in Kurdistan province; these chain stores
included Hypermy, Refah chain store,
Oghov Korosh chain store, and Haft chain
store.  Considering  the  unlimited
population in this research, the sample
size was calculated using G*Power
software, based on which 280 customers
and 70 people were allocated equally for
each store. A questionnaire was used to
collect information and data, which was
compiled using relevant research
literature and experiences. In general, the
questionnaire was prepared according to
the general and specific objectives,
variables, and hypotheses of the research
and included the three categories of
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independent, dependent, and mediating
variables.

In order to ensure the reliability and
validity of the research tool, the
Cronbach's alpha coefficient of all three
variables was checked using SPSS
software, and the final Cronbach's alpha
value was 0.80, which is considered a
suitable value for reliability for the
implementation of questionnaires. Finally,
for data analysis, the status of dimension
relationships and research hypotheses
were examined using the structural
equation model from the respondents'
point of view. In this research, all
statistical analyzes were done using SPSS
and smart pls ¥ software.

3. Findings

Findings show that with a path coefficient
of 0.504, there is a positive and significant
effect between stealth marketing and
customer experience. Furthermore, the
relationship between customer
experience and consumer judgment, with
a coefficient of 0.458, indicates a positive
and significant impact. Additionally, the
direct relationship between stealth
marketing and consumer judgment is
shown with a coefficient of 0.309,
indicating a positive but less significant
effect compared to the indirect
relationship via customer experience. The
results of the study revealed that
experience and stealth marketing together
play a stronger and more meaningful role
in consumer judgment.

4. Research
limitations/implications

In the process of conducting any research,

the researcher faces limitations, many of

which are out of the researcher's control.

This study is no exception to this. The
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most important limitation of the research
is as follows:

-Dispersion of society and statistical

sample and hard collection of research
samples

- The lack of theoretical integration of

the main variables in previous studies and
the researchers' one-dimensional view of
the effective factors in the research model

5. For future studies

Based on the findings of this study, it is
suggested to other researchers to examine
the category of stealth marketing from a
sociological point of view and examine it as
a social factor to get to the root of people's
judgments in purchasing.

6. Practical implications:
According to the average results of the
stealth marketing variable, it can be
concluded that the first and most
important human sense in making a
judgment when buying a product is the
sense of touch because easy access to
products and the ability to touch them
gives consumers the feeling of power of
choice. If consumers can see the product
up close, hold it, and observe its details,
they can make the decision to buy or not
to buy it without any problems. They can
easily return the product to its place and
go to another product. Therefore, it is
suggested that the stores place the
products on the shelves in order and the
products are arranged in such a way that
it is easy for the customers, including
children and the elderly.

After the sense of touch, the most
important human sense in judging the
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choice of store and product is the sense of
sight, and after that, taste, smell and
hearing are the most important. According
to the questions in the questionnaire and
the opinions of the customers, it is
suggested that more attention be paid to
the exterior of the stores. Also, paying
attention to the interior space
(arrangement, color, decoration, etc.) is
one of the important factors in attracting
customers and, ultimately, the success of
businesses.

According to the results, the beauty
experience is the first important factor for
customers. This means that the beauty of
the store's environment, the exterior, and
the arrangement of the products have
made the shopping experience pleasant
for them. Also, environmental and
personnel judgment is more important for
customers than price judgment. These
results show that most of the customers
value the peace they get from the beauty
of the environment and the staff's attitude
more than the price of the products, and it
is suggested that they prioritize the quality
of their work.

7. Originality/value

The strength of the present research lies
in the part that the emphasis is on the
hidden aspects of marketing and the
design of a social category is like judging
people.

The innovation of this study is the
integration of psychological and social
issues in marketing, which is considered to
be an interdisciplinary study. This issue
also gives transparency to the policies of
large companies.
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